COMPONENT 2

Possible other questions:

Section A - Television
Explain how media organisation target audiences through marketing. Refer in detail to Humans and The Returned in your response [30]

Section B - Magazines
How far are the representations constructed in the set editions of Vogue and The Big Issue stereotypical? Explore two pages for each magazine in your response [30]

Section C – Online Media 
How far does the combination of elements of media language create meaning in Zoella and attitude. Explore the homepage and at least two other pages/links for each of the set texts in your response [30]
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