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BTEC Assignment Brief 
	Qualification
	Pearson BTEC Level 3 National Diploma in Creative Digital Media Production (Film & Television)

	Unit number and title

	Unit 18: Storyboarding for Digital Media

	Learning aim(s) (For NQF only)
	B: Explore storyboard skills for production purposes
C: Create and review storyboards for digital creative media production.

	Assignment title
	Portfolio of storyboard development

	Assessor
	Stephen Grantham / Matt Toogood / Karina Free / Mark Piper


	Issue date
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	Hand in deadline   
	30th June 2023
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	Vocational Scenario or Context
	You are employed by Funaki Productions - an independent film studio - which is seeking financial backing for a movie project. Having convinced potential investors of your understanding of storyboarding techniques they want to see your skills in action. 
There is the potential for the movie project to have spin offs in the form of animations and games and so the investors want to see how well you can develop storyboards across a number of different mediums. They have asked you to prepare a portfolio of developmental work and completed storyboards.

	

	Task 1
	Developing storyboard ideas for different purposes 
You must first agree with the investors the themes or scripts for the storyboards and the production contexts for which the final storyboards will be developed, e.g  television programmes, films, animation and special effects, interactive media, video game production. These will be in your own specialist subject area as well as several other mediums.
For each of the storyboards you develop you need to provide extensive sketches to visually explore; 
· locations 
· characterisation 
· mise-en-scène 
You then need to visually explore the layout and design of the storyboards and the different techniques you can use to produce it. 
You should work through and annotate scenes to identify the visual aspects, stage and camera directions, sound content and transitions. You must consider different ways in which each storyboard can creatively interpret the script and visually communicate the following;
· character movement
· camera movement
· camera angles and framing 
· effects and transitions
· the use of diegetic and non-diegetic sound 

	Checklist of evidence required 
	· An annotated portfolio of sketches and experimentation exploring a wide range storyboard skills and techniques evidencing rough sketches and annotations on several draft storyboards.  

	Criteria covered by this task:

	Unit/Criteria reference
	To achieve the criteria you must show that you are able to:

	18/B.D2
	Develop creative skills in the use of design and drawing, camera shots and angles, sound and transition for a range of production purposes. 

	18/B.M2
	Develop effective skills in the use of design and drawing, camera shots and angles, sound and transition for a range of production purposes. 

	18/B.P3
	Develop basic skills in the use of design and drawing, camera shots and angles, for a range of production purposes. 

	Task 2
	Developing completed storyboards for different purposes 
You must now develop two storyboards from your experimentations consisting of 12 frames each. 

Developing on from your exploratory work for each storyboard you must make final decisions on how the following will be presented within your storyboards:
· Format and aesthetic appearance
· Content 
· Stage directions
· Character and location design
· Camera angles and movements
· Edits and transitions 
· Sound content and sound cues. 
Once complete you must seek feedback on the fitness for purpose and ease of use of your storyboards from both the potential investors and from your peers and potential members of your production crew (e.g. camera operator, director).
Reviewing your storyboards
You must produce an evaluation which evaluates the appropriateness and fitness for purpose of your three storyboards, including; 
· storyboard style/content/format for each type of production 
· drawing and design techniques used 
· shot types, movements, angles and framing
· use of edits and transitions to create meaning 
· sound directions
· suitability compared to original intentions 
You must also include reference to any changes made or considered in response to feedback from others, e.g. investors, production team, camera operator, director. 

	Checklist of evidence required 
	· Final drafts of storyboards for three production contexts. 
· Evaluation reviewing own storyboard production (which may be in the form of annotated screenshots or a written/digital report) 


	Criteria covered by this task:

	Unit/Criteria reference
	To achieve the criteria you must show that you are able to:

	18/C.D3
	Plan and create storyboards for a range of moving image productions to near- professional standards and evaluate the effectiveness of the storyboarding techniques applied to own work making suggestions for future improvements, including appropriateness and fitness for purpose. 

	18/C.M3
	Appropriately plan and create detailed storyboards for a range of moving image productions and analyse the appropriateness and fitness for purpose. 

	18/C.P4
	Plan the content and layout of storyboards for two different moving image productions. 

	18/C.P5
	Produce storyboards that communicate camera, sound and editing techniques to be applied in the production of two different moving image productions. 

	18/C.P6
	Review own storyboards to ensure appropriateness and fitness for purpose. 

	Sources of information to support you with this Assignment
	Textbooks
All of the following textbooks will provide learners with detailed information on the nature and uses of storyboards within the creative media sectors.
· Cristiano, G., Storyboard Design Course: Principles, Practice, and Techniques: The Ultimate Guide for Artists, Directors, Producers, and Scriptwriters, Barron's Educational Series (2007) ISBN 978-0764137327
· Cristiano, G., The Storyboard Artist: A Guide to Freelancing in Film, TV, and Advertising, Michael Wiese Productions (2012) ISBN 978-1615930838
· Glebas F – Directing the Story: Professional Storytelling and Storyboarding Techniques for Live Action and Animation (Focal Press, 2008) ISBN 9780240810768.
· Halligan, F.,  The Art of Movie Storyboards: Visualising the Action of the World's Greatest Films (Ilex Press, 2015) ISBN 978-1781572863
· Hart J – The Art of the Storyboard: A Filmmaker's Introduction, Second Edition (Focal Press, 2007) ISBN 9780240809601.
· Krisztian G and Schlempp-Ülker N – Visualizing Ideas: From Scribbles to Storyboards (Thames & Hudson Ltd, 2006) ISBN 978-0500286128
· Jew A and Paez S – Professional Storyboarding: Rules of Thumb (Focal Press, 2012) ISBN 9780240817705.
· Tumminello W – Exploring Storyboarding (Delmar Cengage Learning, 2005) ISBN 9781401827151.
Websites
· www.finegamedesign.com - website has resources for game scripts and storyboard creation
· www.storyboardthat.com - provides online resources and a storyboard creator.
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