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Homework follow-up: Godalming sense of place
What different media sources helped you establish a sense of place of Godalming? 




What sense of place did you get? Why may this not be reflective of the lived experience of all people in Godalming?




How and why do organisations manipulate perceptions of place?

	
	

	
	

	To change negative stereotypes

	To attract inward investment

	To improve the quality of the built environment by removing derelict buildings, redeveloping wasteland, etc.
	To raise the status of a place which can in turn give political gain.


	To encourage people to move, live and work in an area
	To improve job opportunities

	To clean up neglected waterways and open space, making way for recreation.
	To rebrand, make more attractive, possibly attract inward investment, and improve lived experience of people.



Why might places need to be managed?
Decisions to manipulate or change the perception of a place may be motivated by a number of factors, including:

POLITICAL, SOCIAL, ECONOMIC OR ENVIRONMENTAL?

Agents of change can include residents, community groups, corporate bodies, multinational corporations, the media and central and local government.

KEY TERMSRE-IMAGING

REBRANDING

REGENERATION
A long-term process involving redevelopment and the use of social, economic and environmental action to reverse urban decline and create sustainable communities. 



PLACE MARKETING

GENTRIFICATION


One example of a managed place is a shopping centre.
Developments such as Westfield in Stratford, West Quay in Southampton and the Trafford Centre in Manchester are examples of how shopping centres have evolved into highly managed spaces, ‘destinations’ where we are encouraged to spend more leisure time and money.
TASK: read the article hand-out ‘The tricks stores use to make you spend more’:
1) How do shopping centre designers attempt to manage the movement of customers?










2) In what ways do shopping centres now encourage people to stay for longer and spend money in the high-end shops?



















TASK: Study p.85-86 in the Oxford book and then answer these questions: 
[image: Image result for alice liddell llandudno]a) How might re-publicising the link between Llandudno and Alice Liddell benefit the town?




b) How have local entrepreneurs sought to develop this link?





c) Why do you think such developments have been greeted with a mixed response from the local community?






d) Evaluate the success of this rebranding effort. Justify your argument with evidence.










The different people and groups involved in regeneration are known as stakeholders. They may influence the process of regeneration or be affected by it. Stakeholders may include:
· Local council;
· Central government;
· Town planners;
· Developers/construction companies;
· Local residents;
· Community and local charity groups;
· Conservationists;
· Heritage organisations;
· Retail companies.

Features of regeneration
This is a photo of an area in Birmingham city centre.
Annotate the photo with features that show evidence of redevelopment.
High end housing and luxury apartments.



[image: http://urbed.coop/sites/default/files/Birmingham%20Brindley%20Place.jpg]
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Study Figure 4, a photograph of a central urban area that has recently undergone redevelopment.








[bookmark: _GoBack]Comment on how representation of place may have changed in this area. (6 marks)
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Changing places 3.2.2.2: relationships, connections, meaning
and representation.
How do people perceive, engage with and form attachments
to place?
How is place meaning manipulated and managed?

Learning Objectives
To explain how places can be manipulated and managed.

To understand the process of regeneration and develop
case studies to illustrate this.

Key words: Concept Checker:

Place-marketing O Place meanings can be designed and manipulated.

Rebranding O The characteristics of places can change over time and as a

Re-imaging result of regeneration.
Gentrification
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