New Technology and Marketing
The business is have chosen to research is:
Complete the table below with the findings from your research.
	Clicks and Bricks



	

	Social Media
(Including Influencer marketing and viral marketing)
	

	M-commerce




	

	Pricing and the internet



	

	E-tailing
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2. Performance at Domino’s

Domino’s Pizza Group plc is one of the world’s leading pizza making companies.
The company started as a single pizza store in 1960 in the United States of
America, and today operates in over 60 countries worldwide including Japan,
India and Brazil. Throughout its expansion Domino’s has had to change its
marketing mix to appeal to different countries.

In recent years, Domino’s has invested heavily in m-commerce in the UK as it
is one of the UK’s fastest-growing online markets. The Domino's app has been
downloaded over 10 million times on smartphones and tablets in the UK. Strong
sales growth has been linked with increased sales made via the Domino’s app
which contributed to over 50% of all online sales in 2015.

Figure 2: Extract from Domino's Pizza Group plc UK Profit and Loss Account
(Income Statement):

| e [ e |
| Sales revenue | 317 | 295 |
Cost of sales 193 185
Expenses 5 56

(@ Apart from increased sales, explain one other benefit to Domino's of using
m-commerce. [3]
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Apart from increased sales explain one other benefit to Domino’s of
using m-commerce.

Total

2(a)

AO1:1 mark — Knowledge of a benefit
AO2:1 mark — Applied to Domino's
AO3:1 mark — Positive impact of the benefit explained





