Level 2 First Award in Business

UNIT 4 Promoting a Brand
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Assignment  4.2 Developing a Brand

You have been employed as a marketing assistant at a marketing agency.  You have been asked by your manager to produce a promotional campaign for a new client.   
.  



Task 1 

You must to produce a plan for a promotional campaign for a brand of your choice.  The plan will include:
· the promotional objectives
· the elements of the promotional mix to be used 
· the promotional methods to be used     P4


You will include in the plan information on how branding methods and techniques could be used to recommend a brand personality and a target market for the brand. This section of the plan will include:
· Information about the branded product, it’s features and benefits
· The brand’s objectives
· Ideas for branding or a logo
· The brand’s target market
· The brand personality
· The branding methods and techniques to be used   P5



Task 2  M3 M4 D2

You have been asked to attend a meeting to explain to your clients how the branding methods and techniques were used to recommend a brand personality and a target market for the brand.  He has therefore as you to prepare some notes or a script for you to use in the meeting to help you explain this.  

Part A
In the first part of your notes, you need to include an explanation of:
●	The reasons for selecting the branding methods and techniques in your plan
●	The reasons for the selected target market
●	Why the branding methods and techniques used are appropriate for the target market
●	Why the branding methods and techniques would be successful in creating the brand personality.   


Part B
Your client has also asked you to justify the choice of the promotional mix for the brand and to evaluate the campaign’s effectiveness, suggesting improvements. You will also need to include in your notes of script:
●	the reasons for selecting the elements of promotional mix you have recommended in your campaign plan, including the advantages and disadvantages of each one.
●	the elements of your promotional campaign that you think will be effective and the reasons why
●	any elements of your promotional campaign that you think could be improved, and, if appropriate, provide recommendations for improvements to the campaign.
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