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You will need to refer to the appropriate specification alongside these sample
materials.

Unit 3 from the Level 3 BTEC Nationals in IT can be found by typing the following
into your web browser (Google Chrome).

http://qualifications.pearson.com/en/qualifications/btec-nationals/information-technology-2016.html

Note:

e The Authorised Assignment Brief (AAB) used for generating this
learner work is the same as the one provided by Pearson. Centres are
expected to get the AAB fully internally verified prior to being issued
to the learners.

e The learner work generated is an exemplar of standard for a particular
Learning Aim(s) and grade(s), and NOT a response to the entire task
detailed in the Authorised Assignment Briefs. We therefore expect
centres to use this resource to exemplify how to structure a response
to a task. We also encourage centres to use this work to standardise
their Assessment teams and demonstrate to learners the level of work
expected to achieve the different targeted grades outcome.
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In preparation for the first teaching from September 2016 and as a part of the on-going
support that we offer to our centres, we have been developing support materials to help
you better understand the application of Nationals BTEC Level 3 qualification.

The following learner work has been prepared to demonstrate indicative standards at
Pass, Merit and Distinction level across a unit.

We’ve worked closely with over 5,000 employers, universities, teaching professionals and trainers to
develop the new BTEC Nationals. That means teacher and tutors can be confident their new BTEC
courses contain the knowledge and employability skills students need to succeed at higher level
study and in their chosen career.

4 )
BTEC Nationals provide work-related learning across a range of
sectors. Delivering the knowledge, skills and understanding
students need to prepare for their chosen career, BTEC
Nationals offer progression to higher education, employment or
further study.

\. J

BTEC Nationals use a combination of assessment styles to give your
students confidence they can apply their knowledge to succeed in the
workplace — and have the study skills to continue learning on higher
education courses and throughout their career. This range of vocational
assessments, both practical and written, mean students can showcase
their learning and achievements to best effect when they take their next
step, whether that’s supporting applications to higher education courses
or potential employers.

6TEC Nationals are highly \ They provide a more practical, real-world way of learning

regarded by universities, and their value is widely recognised by teaching
further education colleges and professionals, employers, higher education and students

employers. On successful and can be studied full- or part-time.
completion of a BTEC National

qualification, learners can
progress to or within
employment or continue their
learning within the same or
related areas of study, in higher

education, degree and Each programme of study covers a number of
professional develooment / units, for which students must present evidence
based on their work and studies to demonstrate

the knowledge and skills they’ve developed on
the course.
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Pearson BTEC Level 3 National Certificate in Information
Technology

Pearson BTEC Level 3 National Extended Certificate in
Qualification Information Technology

Pearson BTEC Level 3 National Foundation Diploma in
Information Technology

Unit number and title Unit 3: Using Social Media In Business

B: Develop a plan to use social media in a business to meet
requirements

C: Implement the use of social media in a business.
Evaluating the use of social media in business.

Learning aim(s) (For
NQF only)

Assignment title

Alan Jarvis
Assessor
Issue date 6/2/17
10/3/17

Hand in deadline

The local chamber of commerce has many members who
run small businesses The members are interested in using
social media to promote their businesses but know very
little about it. The chamber of commerce has approached
your school/college as they understand learners study a
unit on social media in business. As a learner studying a
Vocational Scenario or | unit on social media in business you have been asked to
Context provide a presentation on using social media for business
purposes to deliver to the members of the chamber of
commerce.

Following on from the presentation on social media you
produced for the chamber of commerce, one of the small
businesses has asked you to plan and implement the use of
social media within their business. You need to:

e ldentify the business aims and how it wants to use

social media to meet them.

e Produce a plan to use social media in a business,
annotated to justify the planning choices that have
been made. The plan should identify a target

Task 1 audience and a keyword strategy. It should include a
posting schedule with timescales identified.

e Provide evidence that you have reviewed the plan
with the business owners (or your tutor and another
person acting as the business owners) and improved
the plan based on the feedback you have been
given.

e Produce a written evaluation of both the plan you
create and its implementation against the
requirements that the business has.
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e Produce optimised content for posting on social
media which follows the plan you have developed,
annotated to show how it takes into account the
target audience.

e Review data that has been collected from social
media sites about the postings that have been made,
explaining which posts have created the most

interaction.
Checklist of evidence Annotated plan including purpose and aims, identified target
required audience, keyword strategy and posting schedule

Evidence that the plan has been reviewed including original
and improved versions of the plan

An evaluation of the plan
Annotated postings
Review of data on social media postings

Criteria covered by this task:

e To achieve the criteria you must show that you are able to:

reference

3/BC.D2 Evaluate the plan and use of social media in a business against
business requirements.

3/BC.D3 Demonstrate individual responsibility, creativity, and effective self-
management in the planning and use of social media in a business
context.

3/B.M2 Justify planning decisions made, showing how the plan will fulfil its
purpose and business requirements.

3/C.M3 Optimise the content, format and features of social media which meet
the requirements of the plan.

3/B.P3 Produce a plan to use social media in a business to meet its business
requirements.

3/B.P4 Review the plan with others in order to identify and inform
improvements.

3/C.P5 Produce business-related content using appropriate features of social
media which meet the requirements of the plan.

3/C.P6 Review data obtained on social media usage and interaction.

Sources of information

to support you with e Social Media Examiner is one of many blog sites with

this Assignment lots of up-to-date articles about using social media for
business purposes:
www.socialmediaexaminer.com

e Social Media Today also focuses on social media
marketing for business:
www.socialmediatoday.com

e Mashable is blog site with a UK based version with lots
of up-to-date articles on social media:
mashable.com/social-media/

e Articles from the UK Guardian newspaper on a wide
range of issues related to social media:
www.theguardian.com/media/social-media

Above are some examples of websites. Further
useful resources may be found at
http://qualifications.pearson.com/en/support/published-
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resources.html#stepl

Other assessment eg, work sheets, risk assessments, case study
materials attached to
this Assignment Brief
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Introduction on Learner work

The learner work that follows has been assessed accurately to national
standards. This is one example of Pass grade achievement for Learning Aim B
and C on an internally assessed unit.

The learner is in Year 12 and is completing the Pearson BTEC Level 3 National
Certificate in IT at an FE college alongside other qualifications.

The learner has submitted Assignment 2 Learning Aim B and C and it has been
assessed as a Pass standard.

Commentary

For Learning aim B and C:
Develop a plan to use social media in a business to meet requirements
Implement the use of social media in a business

The learner has presented their response to the assignment brief using
PowerPoint slides. While this is not ideal it is certainly not wrong, although a
Word Processed report might have been a better method.

The learner has used an imaginary company which he and another learner
plans to set up. Background about the company including its business aims is
provided in slide 1 to 4.

The learner has provided a reasonably detailed plan to use social media in
slides 5 to 18, which although it contains some irrelevant content does
adequately cover B.P3.

They have also asked 2 people to review the plan and have provided evidence
of their input and commented on what was said (slide 22 and 23). This covers
B.P4.

The learner has attempted to justify their planning decisions on slide 15 but it is
too vague and generic with no reference to specific decisions they made so
B.M2 cannot be awarded

The learner has provided some sample content to be posted on social media
which relates to their plan (slides 11 and 12). This covers C.P5.

C.M3 has been attempted on slides 19 and 20 but the optimisations the learner
has suggested are vague and do not specifically identify what optimisations are
to be done to the content, therefore this criterion is not met.

To cover C.P6 the learner has collected data using a questionnaire on the
sample postings and briefly reviewed the data (slides 23 to 26). They have also
been provided with simulated data on the usage and interaction their posts
have generated and also review this (slides 27 and 28). Together these cover
C.P6 adequately.

BC.D2 and BC.D3 have not been attempted
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Learner work

Slide 1

Slide 2

Introductory slide.
While not essential
this is good practice

Slide 3

This provides basic
details of this
business for which
social media will be
used. This is a useful
introduction to the
plan
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Evaluating The Use Of Social Media In

Business

BY SABA DORSETT

\_/ ~

- e

- INTRODUCTION '
)

| will attempt to create a business plan for JAMS Consultancy (business). We have approached the BCC
[El'flisl’l Chambers of Commerce) for help on promoting our business. | have briefly reviewed the support
from the BCC in order to help see how an actual business can be created and what it needs to be able
o run in an orderly manor. The following sides will briefly cover the main steps which are relevant o
' for this assignment.

=7
< JAMS CONSULTANCY

-

o

A brief introduction to our business

We are JAMS Consultancy. We Saba Dorsett and Alex Smith are year 2 Level 3 IT students who put the
company ther and i d to offer help services to students who need help with their computers, networks and
related software. We gelled together through classes and Pairs trip meetings for last year's end of year trip to

ths[mIS) and we happen to work good as a team.

als in providing IT services including the set of systems, resolving problems and disk ma itenance.
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Slide 4

This provides an
outline of the
purpose of the
business, which is
also an important
part of the plan.

Slide 5

This slide outlines
the ways the
business intends to
use social media and
as suchis an
important part of
the plan.

Slide 6

This slide is about
further
improvements to
the business that are
planned, but some
of the suggestions
are not directly
related to social
media so are
irrelevant.

- 4
\_/ ol BUSINESS AIMS

~

(=

Qur business aim is to produce, deliver, supply and offer computer maintenance to students in the college, initially IT

students on Level 3 and Level 2 courses, then to expand to other departments across college.

We aim to train to expand our skills by offering our time as work experience assisting the IT Technician at the
college and at the same time building up our skills so in-turn we can offer more of a range of IT support and
maintenance to students. We will also be able to offer services to the college to help with open days- 'designihg
and doing IT support. '

We aim to do this by computerising paper based documgm;‘ i‘yﬂﬁ&

\/:
| USING SOCIAL MEDIA IN JAMS

e

=
‘We can use social media to allow the business to get well known by the public so that when people want help we can
offer help via social media which will meet cur aims because we want to help provide IT support to students, this may
even inspire other people to start doing the same.

Initially we infend to use social media fo:
O To help students — our target audience being students aged between 16-24, to all genders and background
predomi by IT 1. h we can benefit from aftracting those who have not IT background as they will

neecihdpevenmmetban IT literate students.
O To get well known so that our services can expand.
and reply to feedback of what people think of them.
s, Word Do o

(i =
\_/ ~ HOW TO IMPROVE THE BUSINESS ’

=

~. JAMS Consultancy could improve be hiring more people so that we can help more people at the
same time also by hiring more people it allows use to improve our open hours and the amount of

jobs we do.

* JAMS Consultancy could make a website which allows customers to give feedback, recommend

some new software and ask questions about comp mai e so that we could help a wider
range of people from online access or social media

S cmm![‘lcnqr can make an official Facebook page and post comments such as: th(—_:__re_'_s.m.
up who wants to attend to see how to become more organised with their files.

USBs and Hard Disk Drives (HDD) which have
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Slide 7

The content in this
slide identifies a
target audience
which is part of the
plan but the rest of
the information is
about the
availability of the
service the business
plans to offer is not
directly relevant.

Slide 8

A posting schedule,
time plan and
keyword strategy
are important parts
of the plan.
However what is
said is not that clear.

Slide 9

This is more of a
task list than a plan
but it does include
timescales. This
contributes towards
B.P3.

| N=r
| J ~  USING SOCIAL MEDIA IN JAMS

=~ We can use social media to atiract our target audience which are initially IT students on Level 3 and Level 2

courses

‘We can use social media to post times that we are available to help IT students, we created o time schedule
which suits our time tables so that the help we are offering doesn’t interfere with our classes. We have also
allowed time for ourselves to actually learn how to help people properly by allowing time forus to get help and
learn though work experience with the IT Technician in the college. Our support times are scheduled as follows:

* Monday: Closed for work

* Tuvesday : 12am-3pm

* Wednesday: 12am-3pm |
* Thursday: Closed for work

3

* Friday: 12am-1pm |2

Using social media allows us to create something such as an online help page with offers service and customers )
‘can create bookings, meeting and queries. u

/

| %
! \/ USING SOCIAL MEDIA IN JAMS
Posting Schedules:

For JAMS Consultancy we can use a fimeline on Facebooks current events/things which have been posted or happen which

we've spoken about; this fimeline could be located at the top of our facebook page and it will show only current posts.

We could have hyperlinks which allow us and customers to read over our/their posts before we /they publish them and we
could create links to other parts of our site which allow customers to select schedules for when they would like to speak with us
or ask us a question. Each and every published post can be dated and show the spedific fime when it was posted and they

will be frequently checked so that no one is left out.

Time Scales: !

Each and every job needs fime to be viewed and with fwo people only managing these services depending how fast we
work it will be hard to answer every question if there are hundreds so improvements will be made. We aim to have o website
and postings up within 2 weeks of our investigations.

Keyword Strategy: S
We can use keyword a strategy's fo help generate hits to the site and to help people find us when they search
on Google This will help make people aware and interested in our services.

Y

| —
\_/ JAMS SOCIAL MEDIA TASK PLAN

A sample plan is basically a list of what we are going to do for the

business

O Research Marketing Plans — week 1 and 2

U Contact Facebook about business accounts — week 1 and 2

U Create a business Facebook account — week 3

U Create LinkedIn account for JAMS — week 3

O Create Twitter account and post information — week 3

U Create a live video for YouTube — week 4

OCreate a blog — week 4 o)

0 Go live with all the social media streams — week 5

o s e e : &y . o e [I
e el i ~/ = =i _»4')

10
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Slide 10

This is an additional
list of tasks and
could have been
improved by

including timescales.

Slide 11

Slide 12

The simulated
Facebook content
shown in this slide
and the previous
one provides
sufficient evidence
to cover C.P5

ALWAYS LEARNING

M./;
PLANNING THE IMPLEMENTATION

-
. Putting the plan info action by creating the social media content to promote the business

* Facebook provides video futorials on adverfising on Facebook and creafing a business account

* Facebook business accounts are free so all it needs is fo set it up.

* The Facebook business account and the personal account are basically the same, the only difference is you
can advertise.

* The only payment needed will be is for the adverts. People can dick on the adverts. There is a set
allowance (e.g. £10 worth of dicks between a period of fime). Every time a person clicks on the advert it
takes money from the payment. It depends on the cost of the advert. We can also do a continuous advert

‘may end up being very expensive as you pay once the confinuous period has been completed. You

r for f of dicks on your advert.
dual Linkedin accounts but we would need to create one for the business.

| \&F
J HERE IS SOME MORE OF OUR CONTENT

/ F:lcebook or Twitter posfs.
=

. JAMS consultancy
Another happy customerl Ahmed's computer
was so slow it was almost unusable but we
fixed it for him. ‘They did a great job!’ said
Ahmed. See www joms.com.uk for more
information.

JAMS consultancy

Hard disk full2 Message us for help See
www.jams.com.uk for more information.

R
\./ HERE IS SOME MORE OF OUR CONTENT

F::lcebook ar Twitter posts.
=

. JAMS consultancy

Should you upgrade to Windows 102 We
can do it for youl Message us for details.
See www jams com uk for more information.

. JAMS consultancy

It may be time to change your email
passwords, see this arficle about stolen
email details.

Webmail firms probe login leak’ - BBC News
Poguate watsmuat priviws oo (mas asd Homsa we vesbputog & iwperl
9 pumay

11
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Slide 13

Slide 14

Consideration of
legal and ethical
issues is a
requirement of
achieving B.P3.

Slide 15

Attempt at B.M2, but
these are statements
and do not provide
justification for
specific decisions.

| J
J SOEJAL MEDIA DATA, CONTENT & PLAN REVIEW

— * The plan was an ambitious one but | feel good one to get us started.

* Facebook was a good source of information especially from companies that use it for

advertising.

* Twitter was also ok as it can get lots of people talking /tweeting about the services

we offer encouraging more people to follow us or JAMS to follow them.

* | believe that we can using social media will encourage lots of people, especially

students to follow us on Twitter or Facebook.
* We will need to create some tweets to get people chatting about us on Twitter.
* We still need to investigate purchasing a website which was not in the original plan.

SN R
)

.

"

—

W,

LEGAL AND ETHICAL ISSUES

—/ * We need to make sure we do not break copyright laws.

* Photos and video we will create ourselves
* Any additional material we will get permission to use

* We will create a company policy to cover material we post on line and make sure

everyone checks material to make sure it is correct and does not offend anyone

* We will do out best not to discriminate against anyone and make sure anything we

post is fair and does not discriminate on the basis of gender, race, religion or

anything else

e

S A u\r’

\
JUSTIFYING PLANS AND FULFILLING THE PURPOSE

—

=+ We are handling data which could include personal information so our business needs to be vey aware

of all potential laws and legalisation which follow each post and video.

* We need to make sure we have the cookies notice to make sure we are in alignment with the current
cookie web policy.

QOur purpose is make more people aware that JAMS Consultancy exists to make them know the type of
service we offer to students so that we can drum up business.

‘We want students to use our services at a reduced costs that they can offord and get a great service at
the same time.

We want people to tweet so that it gets more people talking about us and what we do.

* We want o webpoge to get our company on the web to increase our presence and maximise our hits
by using web hosting companies and service providers.

* We want to be able to attract people to our company using social media by advertising on Facebook
and having a Twitter account so that people can talk about us and we can talk about companies as

JAMS increasing our popularity. )

'@
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Slide 16

o) CONITENT PLAN

Daily/weekly posts

Type of social media where the post befound What the pastwill be Type of content
OUtIIne Content Facebook, YouTube, snapchot, Instagrom, Tutorials, and videos of me getfing the word of Videos and hyperlinks to webpages
plan WhICh ShOWS Google+, email blasts to colleges, Twitter, the business out.
’

blasts to colleges, Twitter,

posted and where.
Facebook, YouTube, snapchat, Instagram, Brief text talking about our business Text

B.P3 Google+, email blast to collages, Twitter,

Focebook, snopchat, Instagram, Googlet, email  Of people we have helpad Photo
blasts to colleges, Twitter,

I Facebook, YouTube, snapchat, Instagram, Tutorials, questions and answers from comments  Videos and hyperlinks to webpages
Google+, email blasts o collages, Twitter,

Facebook, snapchat, Instagram, Googlet, email  OF our services and updates Photos and text |
blasts to colleges, Twitter,

Facebool, snopchat, Instagram, Googlet, email  Links to relevant arficles on other web sites Text and hyperlirks to webpoges

i i )

Slide 17

Y N
~ RESEARCHING KEYWORDS

) * When | typed JAMS consultancy there were 8 direct results for those keywords as you can see on the left.

We can take advantage of this by adding key words to promote our company that would bring up our name or
services when people typed words info searches.

* Another example was IT services. This bought up 408 key words as you can see on the right.

B - i i g [P - |
[ roets i e gy s Kot lenire A acces [ ’ [y [ o]
!_ rp— { ggicom firmad 80 [=] Enghus ‘B8
Nepacu Supguationn  Oumtiorn [pe—— a
Search for Jjams consultancy™ found 8 unique eE=n
keywords
Saarch Tamms ¢ Fargwerds | Nadrth Viohume | oy A 04 Laemgetibon
[Re— s iy
[pe——" i st et
[—— [r—
e J—
ey
[respr— [T——.
3 vty o e
Vit onmazece e comatancy £) | e
e et o
S y—— o e o
compaets

Slide 18

\ N
r i RESEARCHING KEYWORDS <

—
Further details of I\ Cogie paWirca s o e i : | also tried various search text on
Keyword Planner Enter Lo Google Adwords.
keyword research A im e foee e e e
completed. A little bit o : month searches, computer help had
. . AN ‘ 480, for IT services | got 2,400 and
more detail on this = 590’for computer ser?fices."‘
would have been -

e : h This shows that ‘IT" is @ much more
meteres | = puniEEIN SRS
provide sufficient Sy ¢ v N B (compiter Wegoociso omvro the. I

b | Y—— """ keywords we use are IT services
evidence for B.P3 il i g granions | Nepwent e cotmes sz p o 40 gnd T help as these have the

Keyword macs [ MSPSBY o g | nasenee - na DIGGESTt monthly search amounts
Keyword cpoons £

“Show beoadly reianed seat el . 720 Low

Shaw baryerordt in mry account

13
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Slide 19

Slide 20

This slide and the
previous one are an
attempt to cover
C.M3, but the
learner has not
given any specific
details about how
the content will be
optimised.

Slide 21

This slide explains
how the learner has
used two methods
to review the plan
with others (for
B.P4) and collect
data on the social
media postings they
have planned (C.P6)

</
OPTIMISING AND REVIEWING CONTENT <

'/ | have reviewed what and how we can get curselves noticed. The content will need fo include:

* Advertisements that advertising the IT services we will offer.

* Photos and clips of the services and end results of Computer Repairs, Virus Cleaning and Disk Management.

‘We can write blogs on our products, customer satisfaction, why customers should use JAMS Consultancy and how JAMS
Consulfancy could bensfit “your” company.

* We can create videos clips on how J1AMS Consultancy perform their service.

=+ We can include videos of what we do and of live customer festimonials and upload to YouTube.

customers with the work we have done and of what we do and tweet 1

~ JAMS SOCIAL MEDIA PLAN UPDATE

O Research Marking Plans )

(& O Create a business Facebook account
U Create a live video for YouTube
U Get permissions to publish
O Ensure that Data Protection Acts are not broken

U Contact LinkedIn for JAMS to start attracting customers

O Contact Twitter to create an account and post
information

e a blogs, videos and postings and hashtag

\—/ o’ Nt/
U -
J | Asked Two People To Provide Me With Feedback
L=

* | sent a copy of my planning documents (the content plan, and the task

plan) to two of my tutors, and this was the responses | got back

Hi Justyn |

Thanks for sending this. The plan is quite good but | think it would | Social Media Planning

be better on the task plan for you to put actual dates rather than |

just week 1, 2 elc. Also you don't need the second task ‘contact | Justyn

Facebook about a business account' you can set a business page up free | My feedback on the plan is as follows.

of charge, without contacting them. Finally | think you need more time 1) The task plan. This needs more detail. You need to do a lot more than just
on your plan to create content. You have creating videos and a blog Creae accaus: Wiitaboul heyward (ssesich and denilfying 2 farpet audience
but what about images and text? ; :::kn;gm be better 1o list the time required as man/person hours rather than

i 2) The content plan. This also lacks detall, you need to give more information on
exactly what you will post and where. \Wnat are 'email biasts to college™? not

| relevant for social media | don't think! Creating all the tutorials you list will take a
i great deal of timel Nol sure this is realistic

| Regards




PEARSON

Slide 22

This completes the
review of the
feedback provided
by others. Slides 21
and 22 cover B.P4

Slide 23

This slide explains
how the learner
collected data on
the sample postings

Slide 24

Here the learner has
provided copies of
the questionnaires
used

ALWAYS LEARNING

Reviewing The Feedback

\_/%

~
* | have read over the feedback and thought that | should discuss what has been said.

* The first email mentioned that | should use actual dates rather than week numbers while the other one mentioned |
should use man hours. | did some research into project planning and found that a project plan should have completion
dates for each tasks and the resources, including people and the hours they spend doing the tasks listed. To improve
‘my plan | should include these two things for each task

= The email from Ben says | need to go into a lot more detail in my plan. | think this is good advice and | need to
i sks in my plan for doing keyword research, deciding on the iurget audience and writing

\/u
QUESTIONNAIRE ON POSTINGS

| preduced a questionnaire to see how people would respond to JAMS Consultancy postings on
social media. This would help us to gauge how many people would like us on face book or
twitter. It also told us whether people would take a look at our website or even message us as

a couple of the post suggest/request.

* It will shows us our social standing based on our posts.

* You can find the queshonnulre on the next two slides. Also | have created a spreud sheet wtlh a

B o,
!‘I}_,..- y \f‘ﬂ-‘-',‘
\ Questionnaire L Questionnaire
5 crowded. 'He acorecaste your homesty and oomt of vew. B2 u
Pout: JAMS consultancy

JAMS eonsullaney Another happy customerl Ahmed's computer
‘was so slow it was almost unusable but we
Should you upgrade 1o Windows 102 We fixed it for him. They di
can do it for you! Message us for details. Ahmed. See www jams
See wwwjoms.comuk for information.
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Slide 25

Slide 26

: ’ N/
119;‘:"}\-’ !B_‘JE_"
Questionnaire Questionnaire

JAMS consultancy

JAMS consultancy

Hard disk full? Message us for help See

It may be time to change your email k for more information.

passwords, see this article about stolen
email details.

W jom

The results of the
questionnaire are
shown here along
with a brief review
of the data.

Slide 27

The learner has
been provided with
some simulated
interaction and
audience profile
data on the posts
they created

NV N—
\/ ~  CONTENT REVIEW OUTCOMES O

~ * The results of the questionnaire shows that perhaps JAMS
= Consultancy may need fo improve their posts in some

to mainly IT students so they already know how to do this
so they wouldn’t come to us.
* The chart also shows that most people who took the s e o -
survey were likely to contact us for all other issues as this

& Social Media Content Quesfionnaire Review
areas as a lot of people are unlikely to come to us for
HDD issues. However it could be that the survey was given
scared the highest as you can see in the light blue bars of
the chart.

A 5
1 Social Media Content Questionnaire Review
2

(4

4

5 [Post 1- Windows 10 upgrade
& [Post2- Slow Computer Fix
7 |Post3- Stolen Email - password change time
& |Postd- Out of HDD space
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WAL
S USAGE AND INTERACTION DATA </

~ . My tutor also provided me with data on the usage and interaction that my posts could have made

Data on usage and interaction
Learner:  Saba Dorsett

|company: Jams c Genderprofile | gg
Post Seenby |likes |Comments[Male |Female]
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Slide 28

The learner has
reviewed the data
that has been
provided and
drawn some
conclusions about
how it can use
used to help
optimize future
posts. Slides 23 to
28 cover B.P6

Slide 29

ALWAYS LEARNING

7 S
~ USAGE AND INTERACTION DATA

+ " looked at the date on usage and interaction and this is what | thought about it.

* | think | need to create a lot more posts to get a better idea of the reaction to them and the amount of
interaction they create. 4 posts isn’t enough to tell very much. We also need more time to build up a

bigger audience.

* The worse performing posts was number 3, about Windows 10. This was a surprise as the posts asked a
question and | hoped this would make for lots of comments. Maybe if the questions was more direct and a
bit controversial (like *What de you think of Windows 10, is it worth upgrading?) there might be more
e

gender profile is concerned the posts were seen by and comment/liked on
r as there are more meles in the target

/

-

HTTP, (BRITISHCHAMBERS ORGUK/ABOUT-THE-BCC,
h=
* HTTPS.//WWW PRINCES-TRUSTORG UK /HH P-FOR-YOUNG.-PEOPLE/TOOL S RESOURCES /BUSINESS- TOOLS /BUSINESS PLANS

* WWWMASHABLECOM

* WWWFACEBOOK COM

- WWWIWITTER. COM

* HTTPS://ADS TWITTER COM/LOGIN2GCLID=CII7G-UG48SCFWBO0WODZ AHNG&REF=UKI-PS-GO-BRAND-ACQ-EXACT

* HITPS.//WWWFACEBOOK COM/BUSINESS?CAMPAIGN 1D=6388170829203938PLACEMENT=BROADCREATIVE=77799088712&KE
YWORD=+BUSINESS++FOR++FACEBOOK&EXTRA 1=540CBDAD-EC3E-4EBD-AS7A-57458E1D76B3

*  HITP-//DOTCMS COM /ENTER PRISE-CMS2GCLID=CMSTIOCN48SCRUIQCGWODGQUCIHA

- N
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Learner Assessment Submission and Declaration

This sheet must be completed by the learner and provided for work submitted
for assessment.

Learner name: Assessor name:

Saba Dorsett Alan Jarvis

Date issued: Completion date: Submitted on:
6/2/17 10/3/717 10/3/717

Qualification:
BTEC National in IT

Assessment reference and title:
Evaluating the use of social media in business

Please list the evidence submitted for each task. Indicate the page numbers where the evidence can be
found or describe the nature of the evidence (e.g. video, illustration).

Task ref. Evidence submitted Page numbers or
description

1 Powerpoint slides Slides

Comments for note by the Assessor:

Learner declaration

I certify that the work submitted for this assignment is my own. | have clearly
referenced any sources used in the work. | understand that false declaration is a form of

malpractice.

Learner signature: Saba Dorsett Date: 10/3/17
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ASSESSMENT RECORD SHEET

Programme BTEC National in IT Learner name Saba Dorsett
) ) Evaluating the use of social _
Assignment title media in business Assessor name Alan Jarvis
. ) 3 Using Social Media in Targeted assessment
Unit no. & title Business criteria BC.D2, BC.D3, B.M2, C.M3, B.P3, B.P4, C.P5, C.P6
Issue date 6/2/17 Submission deadline 10/3/17
First submission / .
resubmission?* Date submitted 10/3/17
Resubmission
authorisation Date
by Lead Internal Verifier*

* All resubmissions must be authorised by the Lead Internal Verifier. Only one resubmission is possible per assignment, providing:

. The learner has met initial deadlines set in the assignment, or has met an agreed deadline extension.

. The tutor considers that the learner will be able to provide improved evidence without further guidance.

. Evidence submitted for assessment has been authenticated and accompanied by a signed and dated declaration of authenticity by the learner.
**Any resubmission evidence must be submitted within 10 working days of receipt of results of assessment.

Targeted Criteria
g achieved? | Assessment comments
criteria
(Yes / No)

BC.D2 No Not attempted
BC.D3 No Not attempted
B.M2 No Please refer to the assignment brief
C.M3 No Please refer to the assignment brief
B.P3 Yes A reasonably detailed plan including content plan and keyword research
B.P4 Yes Evidence of review emails provided
C.P5 Yes Example content produced
C.P6 Yes Data collected by questionnaire and usage data and briefly reviewed
General comments

A word processed report might have been a better format than a PowerPoint presentation.

| certify that the evidence submitted for this assignment is the learner’s own. The learner has clearly referenced any sources used in the work.

Assessor declaration . .
| understand that false declaration is a form of malpractice.

Assessor signature AI an JaI‘VIS Date 14/3/17
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Learner comments

Saba Dorsett

Learner signature Date 14/3/17




