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You will need to refer to the appropriate specification alongside these sample 
materials. 

 
Unit 3 from the Level 3 BTEC Nationals in IT can be found by typing the following 
into your web browser (Google Chrome). 

 
http://qualifications.pearson.com/en/qualifications/btec-nationals/information-technology-2016.html 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

 

Note:  
 
 The Authorised Assignment Brief (AAB) used for generating this learner work is the 

same as the one provided by Pearson. Centres are expected to get the AAB fully 
internally verified prior to being issued to the learners. 
 

 The learner work generated is an exemplar of standard for a particular Learning 
Aim(s) and grade(s), and NOT a response to the entire task detailed in the Authorised 
Assignment Briefs. We therefore expect centres to use this resource to exemplify how 
to structure a response to a task.  We also encourage centres to use this work to 
standardise their Assessment teams and demonstrate to learners the level of response 
expected to achieve the different targeted grades outcome. 



3

 
 
 
 
 

 

 

 
In preparation for the first teaching from September 2016 and as a part of the 
on-going support that we offer to our centres, we have been developing 
support materials to help you better understand the application of Nationals 
BTEC Level 3 qualification.  
The following learner work has been prepared to demonstrate indicative 
standards at Pass, Merit and Distinction level across a unit.  

 
Did you know?...  

  

BTEC Nationals use a combination of assessment styles to give your 
students confidence they can apply their knowledge to succeed in the 
workplace – and have the study skills to continue learning on higher 
education courses and throughout their career.  This range of vocational 
assessments, both practical and written, mean students can showcase 
their learning and achievements to best effect when they take their next 
step, whether that’s supporting applications to higher education courses 
or potential employers. 

They provide a more practical, real-world way of learning 
and their value is widely recognised by teaching 
professionals, employers, higher education and students 
and can be studied full- or part-time. 

BTEC Nationals are highly 
regarded by universities, 
further education colleges and 
employers. On successful 
completion of a BTEC National 
qualification, learners can 
progress to or within 
employment or continue their 
learning within the same or 
related areas of study, in higher 
education, degree and 
professional development 

Each programme of study covers a number of 
units, for which students must present evidence 
based on their work and studies to demonstrate 
the knowledge and skills they’ve developed on 
the course. 

BTEC Nationals provide work-related learning across a range of 
sectors. Delivering the knowledge, skills and understanding 
students need to prepare for their chosen career, BTEC 
Nationals offer progression to higher education, employment or 
further study.  

We’ve worked closely with over 5,000 employers, universities, teaching 
professionals and trainers to develop the new BTEC Nationals.  That 
means teacher and tutors can be confident their new BTEC courses contain 
the knowledge and employability skills students need to succeed at higher 
level study and in their chosen career. 
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BTEC Assignment Brief  

Qualification 

Pearson BTEC Level 3 National Certificate in Information 
Technology 
Pearson BTEC Level 3 National Extended Certificate in 
Information Technology 
Pearson BTEC Level 3 National Foundation Diploma in 
Information Technology 

Unit number and title 
 

Unit 3: Using Social Media in Business 
 

Learning aim(s) (For 
NQF only) 

A: Explore the impact of social media on the ways in which 
businesses promote their products and services 

Assignment title Evaluating the use of social media in business. 

Assessor  
 

Issue date  
 

Hand in deadline     
 

 
 

Vocational Scenario or 
Context 

The local chamber of commerce has many members who 
run small businesses The members are interested in using 
social media to promote their businesses but know very 
little about it. The chamber of commerce has approached 
your school/college as they understand learners study a 
unit on social media in business. As a learner studying a 
unit on social media in business you have been asked to 
provide a presentation on using social media for business 
purposes to deliver to the members of the chamber of 
commerce. 
 
 

 

Task 1 

Create a presentation to deliver to the chamber of commerce 
in which you provide an evaluation of the different ways in 
which a business can use social media. You should cover how 
social media can be used to interact with customers and 
promote business products and/or services. You should also 
cover ways in which social media can be used to target a 
specific audience and the audience profiles of different social 
media sites.  
 

 
Checklist of evidence 
required  

Presentation slides and speakers notes 
 

Criteria covered by this task: 
Unit/Criteria 
reference To achieve the criteria you must show that you are able to: 

3/A.D1 Evaluate the business use of social media to interact with customers 
and promote products or services to a target audience. 

3/A.M1 Assess the different ways in which a business can use social media to 
attract a target audience. 

3/A.P1 Explain the different ways in which a business can use social media. 

3/A.P2 Explain the audience profiles of different social media websites. 
  
Sources of information 
to support you with 
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this Assignment ● Social Media Examiner is one of many blog sites with 
lots of up-to-date articles about using social media for 
business purposes: 
www.socialmediaexaminer.com 

● Social Media Today also focuses on social media 
marketing for business: 
www.socialmediatoday.com 

● Mashable is blog site with a UK based version with lots 
of up-to-date articles on social media: 
mashable.com/social-media/ 

● Articles from the UK Guardian newspaper on a wide 
range of issues related to social media: 
www.theguardian.com/media/social-media 

 
Above are some examples of websites. Further useful 
resources may be found at 
http://qualifications.pearson.com/en/support/published-
resources.html#step1 
 

Other assessment 
materials attached to 
this Assignment Brief 

eg, work sheets, risk assessments, case study 
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Introduction on Learner work 
 
The learner work that follows has been assessed accurately to national standards. This is one 
example of Merit grade achievement for Learning Aim A on an internally assessed unit. 
 
The learner is completing the Pearson BTEC Level 3 National Certificate in IT at a Further 
Education College in North London 
 
The learner has submitted Assignment 1 Learning Aim A and it has been assessed as a 
Merit standard. 
 
 
 
 
 
Commentary 
 
 
For Learning aim A: Explore the impact of social media on the ways in which businesses promote 
their products and services 
 
The learner has used a set of PowerPoint slides to present the material as suggested in the 
AAB. Many of the slides contain rather too much information and a better approach might 
have been to reduce the amount of text in each slide and use the PowerPoint notes section 
to add more detail. Alternatively that could be covered by a report.  However this does not 
impact on the validity of the material presented or on the assessment.  
Slides 3 to 16 cover the different ways in which businesses can use social media with 
examples focused on various supermarkets. The learner has covered both using social 
media to promote products, create a brand image, communicating with customers and 
resolving queries and issues. The work is comprehensive and the explanations are backed 
up with many examples, and quotes from articles, which covers A.P1 and contributes to 
A.M1.  
Slides 17-21 provide an assessment of the benefits of using social media compared with 
traditional methods which covers A.M1. 
Slides 22 to 28 cover the topic of audience profiles. The learner included some irrelevant 
information in here but they have explained both the selection of a suitable target 
audience by a business and the audience profiles of different social media sites. This 
covers A.P2. 
Slide 29 is an evaluation of the business use of social media but it is too brief and generic 
to allow A.D1 to be awarded. 
Slide 30 is a list of the sources used. Learners need to provide this information to show the 
research they have done and where information included in the assignment was obtained 
from. 
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Learner work 
 
Slide 1 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
Slide 2 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 3 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Good 
introduction 

Too much text 
on the slide 
BUT it does 

provide a good 
overview of 
the business 
uses of social 

media 
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Slide 4 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 5 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 6 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Relevant 
specific 

example of 
how Twitter 
can be used to 
promote sales 

This material is 
not specifically 

related to 
social media 

An explanation 
of the use of 

social media to 
create a brand 
image. Could 
be better 

illustrated with 
a more specific 
real world 
example. 
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Slide 7 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 8 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 9 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

This example while not 
specifically focused on 
social media, does 

show how social media 
can be used to 

enhance a marketing 
campaign, however 

the learner could have 
made more of this link. 

This provides a 
better explanation 
of the link between 

the marketing 
campaign and social 

media. 

Further good 
explanation of 
business use of 

social media, with 
quotes from several 

sources. 
Referencing is seen 
as good practice but 
this does not follow 

accepted 
referencing 
conventions. 
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Slide 10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 11 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 12 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Further 
relevant 

explanations 
and quotes, 
but again the 
quotes are not 

properly 
referenced. 

More 
explanations of 
business social 
media use 

although it would 
have been nice 
to see some 

examples from 
other sectors. 

More 
examples 
comparing 
slightly 
different 

approaches. 
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Slide 13 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 14 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Slide 15 
 

 

 
   
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 

Language is 
informal but 
the meaning is 
clear. Good 
examples of 
using social 
media to 

communicate 
important 
information. 

Further relevant 
examples, 
however an 
explanation is 

required to focus 
this material on 
the criterion. 

More 
examples, 
again the 

learner could 
have improved 
this by adding 
a little more 
explanation. 
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Slide 16 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 17 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 18 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

This slide and the 
following 4 slides 

extend the 
explanation of the 
business uses of 

social media into an 
assessment of the 
different ways a 
business can use 
social media to 

contribute to A.M1. 

As stated in the 
‘Further information 
for teachers and 
assessors’ section, 
for Pass standard all 
the ways business 
can use social media 
(as listed in the unit 
content) are 
covered.  
 
As previous slide 
A.P1 covered by 
slides 3‐16.   



13

 
 
 
 
 

 

 
Slide 19 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 20 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 21  

   

The learner 
provides a 

brief 
explanation of 
the negative 
aspects of 
using social 
media. 
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Slide 22 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The learner 
has confused 
site audience 
profile with 
user profile 

here. 

Some irrelevant 
information here  
that does not 

contribute to the 
assessment of the 

work. 
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Slide 23 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 24 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

This material 
relates to how a 
business can 

engage with its 
target audience 
and contributes 

to A.M1. 

As previous slide. 
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Slide 25 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 26 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 27 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
   

The learner has 
provided a screen 

print of the research 
quoted in the 
previous slide, 
covering the 

audience profiles of 
Facebook and 

Twitter with a brief 
annotation 

describing what it 
shows 

This material does 
cover the topic of the 
different profiles of 
social media sites, 

although a little more 
detail on why different 
sites attract different 

audience profiles would 
have been better. 
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Slide 28 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 29 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Slide 30 
 
 
 
 
 
 
 
   

This evaluation is 
too brief and 

generic to cover 
A.D1. 

This slide also 
provides a good 
example based on 
research, of how 
social media sites 
have different 
audience profiles. 
 
The last 4 slides 
cover A.P2 and 
contribute towards 
A.M1. 
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Learner Assessment Submission and Declaration 

 
 

This sheet must be completed by the learner and provided for work submitted 
for assessment. 

 
 

Learner name: Saba Dorsett 
 

Assessor name: Alan Jarvis 
 

Date issued: 
7th November 2016 

Completion date: 
18th November 2016 

Submitted on: 
18th November 2016 

Qualification: BTEC  Level  3 National  Certificate in Information Technology 

Assessment reference and title: Evaluating the use of Social Media in Business 

 
Please list the evidence submitted for each task. Indicate the page numbers where the evidence can be 
found or describe the nature of the evidence (e.g. video, illustration). 

 
 

Task ref. Evidence submitted Page numbers or 
description 

1  Power point slides  1‐27 

     

Comments for note by the Assessor: 

Learner declaration 
I certify that the work submitted for this assignment is my own. I have clearly referenced any 
sources used in the work. I understand that false declaration is a form of malpractice. 

 
 
Learner signature: Saba Dorsett Date:18/11/2016 



 
 
 
 
 

 

 

 
 
 

ASSESSMENT RECORD SHEET 
 
Programme 

BTEC  Level  3 National  Certificate 
in Information Technology

Learner name  Saba Dorsett 

 
Assignment title 

Evaluating the use of Social Media 
in Business 

Assessor name  Alan Jarvis 

 
Unit no. & title 

3 – Using Social Media in 
Business

Targeted assessment 
criteria A.P1, A.P2, A.M1, A.D1 

Issue date  7th November 2016  Submission deadline  18th November 2016

First submission / 
resubmission?* 

First submission  Date submitted  18th November 2016 

Resubmission 
authorisation 

by Lead Internal Verifier* 

 
Date 

 

* All resubmissions must be authorised by the Lead Internal Verifier. Only one resubmission is possible per assignment, providing: 

• The learner has met initial deadlines set in the assignment, or has met an agreed deadline extension. 

• The tutor considers that the learner will be able to provide improved evidence without further guidance. 

• Evidence submitted for assessment has been authenticated and accompanied by a signed and dated declaration of authenticity by the learner. 
**Any resubmission evidence must be submitted within 10 working days of receipt of results of assessment. 

Targeted 
criteria 

Criteria 
achieved? 
(Yes / No) 

Assessment comments 

A.P1  Yes  You have covered this well and provided some good examples and how supermarkets in particular have used social media in a number of different ways  

A.P2  Yes  You have also provided a reasonable explanation of both how a business should identify a target audience and the different audience profiles of social media sites. 

A.M1  Yes  Your assessment of the different ways a business can use social media explains the main benefits of using social media compared to traditional methods. 

A.D1 

 

No  Please refer to the assignment brief 

General comments 

Powerpoint slides have rather too much text on them and you would have been better using the notes section for the detailed information. 

 
Assessor declaration 

I certify that the evidence submitted for this assignment is the learner’s own. The learner has clearly referenced any sources used in the work. 
I understand that false declaration is a form of malpractice.



 
 
 
 
 

 

 
Assessor signature  Alan Jarvis                               Date  28th November 2016 
 
Learner comments   

 
Learner signature  Saba Dorsett                                Date  28th November 2016 

 


