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TOPIC A1
INTERRELATIONSHIPS BETWEEN MARKETING AND CUSTOMER SERVICE IN TRAVEL AND TOURISM 
Successful marketing and promotional activities will attract customers to a travel and tourism organisation.  It is however effective customer service that is ultimately responsible for closing the sale and encouraging repeat business.
It is therefore essential that the customer service provided by a travel and tourism organisation meets and exceeds the customer expectations. 

What is marketing? – Definition
What are the marketing principles? 
What marketing activities are used to attract and retain new customers? 
(research tourism organisations who have demonstrated a range of these activities- (market segmentation, customer research, new demand for products, excellent promotional techniques, using feedback to improve their service) what actual techniques have they used to do this and why are they successful (Look at Tui  TUI Feature (tuigroup.com) for one of your ideas. 

Why are interrelationships between marketing and customer service departments so important? (can you research an orgainisation that has demonstrated effective collaboration between departments and the benefits achieved to use as an example? Are you then able to give an industry example where poor collaboration has been shown and discuss the consequences of this? 
What is customer service? 
What can good customer service lead to? (research a travel and tourism organisation as an example of outstanding customer service to demonstrate this point)
What can poor customer service lead to? (research a travel and tourism organisation as an example of poor customer service to demonstrate this point)
Customer Service Activity – The Tower of London
Describe the problem

Suggest how the problem could be resolved

Identify any issue which could affect the marketing of the product or service.

What information might the marketing department need from the customer service department?
How can customer service departments influence marketing practices of a travel and tourism organisation? (Research and add an example to demonstrate)
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