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TOPIC A2
INFLUENCING CUSTOMER DECISIONS AND MEETING NEEDS.  
Different types of customers have different reasons for deciding to buy a product or use a service.  Successful marketing takes into consideration the factors that influence purchasing decisions and ensures that activities and communications address customer needs. 
What different types of customers are there and how do their needs differ? 
Why do organisations need to consider different customer needs when marketing their products? 
	What factors can influence customer decisions? 




Why do both marketing and customer service need to work together with their social media campaigns and posts?  Find some examples of social media reviews which would involve both departments, explain why and evaluate the benefits of this collaboration. 
	How can both departments work together to encourage repeat business? Which tourism organisations use Loyalty schemes well to retain new customers – research and discuss the benefits to the business?  Why do both teams need to work together on this approach?



Which organisations are using technology to its best and leading the way with its marketing and customer approach? Analyse the effectiveness of the following organisations approach to marketing and how it ultimately benefits the organisation and the customer. How will this benefit the marketing and the customer service team ultimately?  
https://www.brandwatch.com/case-studies/virgin-holidays-digital/view/
https://www.brandwatch.com/case-studies/american-airlines/view/
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