98. Waste, emissions and environmental considerations
1. Missing words

In recent years, both consumers and businesses have become increasingly concerned about the state of the global environment and its impact on the ________________ of life.  Issues such as emissions, congestion, global warming and ______________________ development are rarely out of the news headlines.  This has led to growing pressure on businesses to examine and account for the impact of their activities on the environment, and to adopt a more environmentally friendly approach.  Some firms have responded by replacing the use of ________________ resources with those from more sustainable sources. But although firms claim to be doing a lot, most supermarkets only stopped giving free plastic shopping bags when forced to by __________. In 2015 an estimated 180,000 tonnes of food waste was thrown away by UK supermarkets.  Hint: words from – finite, quality, law, sustainable

2. Key terms - matching activity. Match the term on the left to its accurate definition/explanation on the right:

	Key term
	Definition / Explanation

	1. Carbon footprint

2. Landfill tax
3. Environmental audit

4. Greenhouse gases

5. Particulate matter
6. Sustainable development
	a) An independent check on the environmental impact of a firm’s activities, e.g. the level of wastage produced, its level of recycling.

b) The tiny bits of pollution (largely from diesel engines) that create smog and harm those with asthma 
c) The amount of carbon dioxide produced by the operations of an individual, business or process.

d) Economic development which is successful in meeting the current needs without compromising those of future generations.

e) Carbon dioxide, nitrous oxide, methane and other gases that are contributing to global warming.

f) The premium that must be paid by businesses who wish to dump waste materials in the ground instead of recycling


3. Data response. Read the passage below and answer the questions that follow:

3.1 Briefly explain one possible reason why Marks and Spencer decided to launch Plan A in 2007:
______________________________________________________________________________________

______________________________________________________________________________________
3.2 How might carbon emissions be reduced by installing energy efficient lighting in most M&S stores? Explain your answer.

______________________________________________________________________________________

______________________________________________________________________________________
3.3 Suggest two possible benefits the company may receive from its investment in Plan A:
______________________________________________________________________________________
______________________________________________________________________________________

______________________________________________________________________________________
98. ANSWERS – Waste, emissions and environmental considerations
1. quality … sustainable … finite … law
Question 2.

1. c)

2. f)

3. a)

4. e)

5. b)

6. d)

3.1 Briefly explain one possible reason why Marks and Spencer decided to launch Plan A in 2007:
To give meaning the company’s long-standing claim to be more stakeholder-friendly than most rivals. This might improve the M&S image among customers and also staff

3.2 How might carbon emissions be reduced by installing energy efficient lighting in most M&S stores? Explain your answer.

Saving energy means that less energy needs to be produced, reducing the emissions provided in the conversion from fossil fuels such as gas to electricity

3.3 Suggest two possible benefits the company may receive from its investment in Plan A:
It may find sufficient cost-savings to pay for the exercise – which would benefit shareholders as well as the other stakeholders
Staff may feel sufficiently committed to the programme to help with their loyalty and therefore keep labour turnover relatively ow (which saves money)
Plan A: Marks & Spencer’s green initiative


In 2015, M&S reflected on eight years of its environmental strategy, Plan A. It has improved its energy efficiency by 36% since the January 2007 baseline and saved 2.8 billion carrier bags since introducing a 5p charge back in 2008. Even more impressively it has been able to claim zero waste to landfill since 2012. Other initiatives seem less impressive, though:


Almost a third of cotton used to make M&S products now comes from more sustainable sources


26% of leather now meets the Leather Working Group Standard


Energy efficient lighting installed in 417 stores 


Source: www.marksandspencer.com
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