How your sponsorship benefits Dogs Trust

Dogs Trust is the UK’s largest dog welfare charity and last year alone we cared for over 16,000 dogs. Most of our dogs find loving new homes but those who need a little extra care are always safe with us because we will never destroy a healthy dog.

You can sponsor one of these longer term residents for just £1 a week. They've got loads of love to give - all they need is a best friend like you!

Dogs Trust is reliant on the generosity of the public to help dogs in need, so by sponsoring a dog you won’t just be helping your sponsor dog but all their friends too!
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We need your help

With over 1,400 stray and abandoned dogs in our care at any one time, we really need your help. We don't receive any government funding and are totally dependent on the generosity of people like you. As little as £1 a week will ensure that your sponsor dog, and others, gets a second chance for a happy life. You know your money will be well-spent because less than 2p in every £1 received by Dogs Trust goes on administration.

 You'll get a best friend for life

When you decide to sponsor a dog you'll receive three updates a year from your chum and a sponsorship pack, including a special photo certificate of your new pal, a wallet-sized sponsor's card, a window sticker and fridge magnet. Or why not sponsor a dog as a gift for someone else? It would make a grrrreat gift for a dog loving friend.

Is internet dating killing romance?

Liz Hoggard and Hephzibah Anderson debate whether internet dating is destroying our old notions of romance


Looking for love online: over nine million British people have logged on to internet dating sites Photograph: OJO Images Ltd/Alamy

Liz Hoggard, journalist and co-author of Dangerous Women: The Guide to Modern Life
I'm not surprised to hear, this week, that Britain has the highest internet dating turnover of any European nation. More than nine million Britons have logged on to a dating site. Ten years ago, people would rather hang over a crocodile pit than admit they met online. But today the climate is much less censorious. Dating has changed exponentially. It had to. Not only does the UK have a high concentration of single people, many of us work in virtually single-sex environments. Couple friends are too shattered to have dinner parties. We lack the village hall, the barn dance. Like our New York cousins, we are embracing different ways to meet. A third of all new relationships start online. It's our best matchmaker. Among my friends, gay and straight, I don't know anyone who hasn't met online.

Survey results reveal the British to be enlightened and open-minded about how we meet a significant other. As someone who fell in love online, I do think internet dating is a Good Thing. Of course it's lovely to meet in "real life". The fact that someone has walked across the room and chosen you is a great help. But that room is getting smaller. Sign up to a dating website, and you have more than 1,000 matches. I think worrying about loss of romance is a misnomer. Of course you won't always fancy each other. Chemistry is a mercurial thing. But you can at least be kind, convivial for an hour. To be honest, the first meeting isn't a date. You're meeting for a chat to see if you click and would like to spend more time together.

Yes, it can feel a bit like an audition. But it's good to be put into a situation where you can't fall back on your usual defences. We order online, in the same way we do our grocery shopping, or buy theatre tickets. Clearly we are hungry for new ways to look at being single.

Persuasive Techniques 

	Analogy
	Compares two cases
	Implies similarities

	Anaphora


	Repetition of words at the beginning of phrases/sentences
	Creates rhythm and emphasises the link between ideas

	Antistrophe
	Repetition of words at the end of phrases/ sentences
	Creates rhythm and emphasises the link between ideas

	Antithesis
	Parallel phrases; one positive, one negative
	Contrast ideas

	Hyperbole
	Exaggeration for effect
	Emphasises

	Metaphor/Simile
	Comparing one entity/situation against another
	Suggests similar qualities

	Parallelism
	A repeated structure of phrases/clauses
	Emphasises without repeating and creates rhythm

	Personification
	Using human qualities to describe the inanimate
	Often evokes more sympathy

	Repetition
	Repetition
	Emphasises

	Rhetorical Questions


	A question that doesn’t require an answer
	The answer appears obvious

	Tautology


	Repetition of the same idea in consecutive words/phrases
	Emphasises

	Ist person plural
	‘We’ and ‘us’
	Creates a sense of unity


