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stores across the country.
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Meanwhile, the CMA reckons that Booker's
20pe share of the wholesale market 1s not enough
o trigger concern. Even when put together with
Tesco's 28pcshare of the grocery market to create
afood giant with £60bn of sales. That's because,
according to the CMA, the wholesale and retail
market s very different. But have they not heard
of Tesca's plans to put Booker's cash and carry
counters at the back of the supermarket's vast
Extra stores? That'sa blurring of markets right
there. The CMA says there’s enough competition
in the wholesale market to survive the shake-up
from the deal, and cites Morrisons'recent deal to
supply McCollsand the Co-op's bid for Nisa as
evidence of the changing market. They didi't
include the fact that both those arrangements have
been struck i the wake of Tesco's Booker
announcementas the indusry serambles to react.

What's 0dd is how silent suppliers have been
during the CMA' investigation, giving the
impression that they've given two thumbs up to
the deal. Firstly, ' told by two branded
suppliers that they don't want to risk their
relationship with their biggest customer, Tesco,
by speaking out. The level of power Tesco has.
over them just got bigger with the addition of
Booker, but the CMA doesn't seem to mind that.
Secondly, suppliers to Booker are actually
hoping that the deal means the wholesaler will
be regulated by the Grocery Code Adjudicator,
like the supermarkets, which could improve
strained relationships and supply terms.

To give the regulator an ounce of credit, it has,
for the first time, included discounter Aldi and
Lidl into its analysis of the grocery market rather
than their previous thinking that the cut price
chains were in a separate universe. This shows at
least the understanding that not only do
shoppers now make small, frequent trips to
convenience stores rather than weekly
pilgrimages to vast stores, they are also entirely
fickle about where they shop (0 get a bargain.
Supermarket loyalists are a dying breed.

‘This is good news for future consolidation
efforts in the supermarket sector. ith profit
margins underintense pressure from rising costs
and a race to invest in online and convenience
offers, we could see more tie-ups. Now the
competition watchdog understands that Aldi and
Lidl - who together control lipc of the grocery
market - play in the same field as the “big four”,
‘more deals could be on the way,





